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PRPA First Exchange Visit to Singapore

The Steering Committee and Executive Committee members of PRPA made an Exchange Visit to
Singapore from 25 - 28 January 2018, the first ever organised by PRPA to a neighbouring country other
than the Mainland cities and Macau. The Delegation was led by Dr Linda Tsui, Chairman of Steering
Committee and Ms Pamela Leung, President, with seven delegates including Ms Ruby Wan, Ms Agnes Hui,
Ms Elin Wong, Ms Stella Lung, Ms Cecilia Ko, Ms Queenie Mak and Ms Maria Cheung. Ms Teri Chia, our

Special Advisor of the Singapore Exchange Visit accompanied the Delegation throughout the trip.

The goals of the Delegation are to exchange experiences on PR practices in Singapore and Hong Kong;
promofe PRPA and establish networks with Institute of Public Relations of Singapore (IPRS) and other
counterparts. The Delegation also aims to better understand Singapore’s business environment and

culture.

The two-day visit on 26 and 27 January was action-
1/ 7
packed with visits to BreadTalk Group, a famous Z

food and beverage (F&B) company; Singoporef

Management University; Qingjiaon Realty (South

Pacific) Group, a property developer and Singapore ]

Press Holdings, a media conglomerate. The 4 smapo‘re

Delegation also met the Council members of the 2527 January 2048 | < |
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Institute of Public Relations of Singapore over a hearty ‘ . L

dinner.

.,

By Agnes Hui

Visit to BreadTalk Group Headquarters

From afar, the fragrance of freshly baked bread captivated our senses, as we approached the eleven-
storey building which houses about 550 staff. The F&B conglomerate BreadTalk Group has conftributed
much in revolutionising the bakery sector since ifs inceptfion in 2000 and it has earned her a host of
o 'occolodes such as World Branding Awards and World Retail
- Awards internationally. Currently the Group owns or operates
: _elgh’r exciting brands (among them are Food Republic and
Din Tai Fung which are familiar to Hong Kong people) with a
blend of unique concepts and diverse cuisines envisioning
new food cultures across their bakery, restaurant, food atrium

and 4orth divisions.

. As we exchanged with Mr Glenn Huang, who heads up the

Corporate Affairs and Communications function, we shared
1
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the challenges in branding and communications across

different cultures and age groups, especially in light of

today's fragmented media landscape. We concurred

A

that no operator in the F&B business is immune from ‘ T i
. =9 é é pubhc

potential food safety and related issues, not to mention
a Group with eight brands such as BreadTalk Group
which expanded rapidly in the last 18 years.

In our discussion, Glenn expressed that crisis

preparedness is amongst their priorities and they take
crisis management seriously. While the Group owns a host of brands, it ensures synergies and alignment
across the Group with regular communication of all division level PR and marketing communications
activities. We finished the visit with a taste of Toast Box's popular pandan sponge cake, perfect for the

sweet tooth.

By Maria Cheung and Queenie Mak
Visit to Singapore Management University
Established in January 2000, the Singapore Management University (SMU) has nearly 10,000 full-time and

part-time students undertaking postgraduate and undergraduate programmes. It comprises six schools of

different disciplines, namely Accountancy, Business, Economics, Information Systems, Law and Social

Sciences.

With the kind arrangement and support of Dato’ Kho
@l Hui Meng Career Center, The Delegation received
warm welcome from Prof Yeo Siu Lin, Assistant Professor
of Corporation Communication (Practice) and
Academic Advisor for Business Major (Corporation

Communication).

During the sharing session, the delegates exchanged

views with SMU on key fopics such as the PR landscape

- in Singapore, employability of SMU postgraduates and
the bilingual competencies of Singapore postgraduate students who wish to work in the Greater China

region.

According to Prof Yeo, the majority of SMU students take double majors and thus are welcomed by
employers. Indeed, the median starting salary of its Corporate Communication graduates is about
$$3,500, which is relatively high in Singapore. SMU collaborates with the business community and public
sector to provide its Corporate Communication students with the opportunities of participating in summer

internship and overseas exchanges. SMU aims to further their contacts with the higher education and
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business sectors in Hong Kong as one of the top destinations for overseas

exchanges.

It is worth mentioning that Corporate Communication is parked under
SMU Business School, which the University believes possessing business

acumen is essential for corporate communication practitioners.

The Delegation was given a guided tour by a Student Ambassador
around the campus after the meeting and lunch with professors, staff and
students. Located in Bras Basah Business District, the campus has seven
blocks and six of which are connected by an underground walkway £

known as the Concourse. It is open to the public and lined with shops.

By Cecilia Ko
Visit to The Visionaire Sales Gallery of
Qingjian Realty (South Pacific) Group Pte Lid
1= - The Delegation visited The Visionaire Sales Gallery in the

afternoon of 26 January.

Qingjian Realty (South Pacific) Group Pte Ltd, a subsidiary
' of Hong Kong publicly-listed CNQC International Holdings
Limited with the Mainland Qingjian Group Co. Ltd as its
parent holding company, is one of the major real estate
developers in Singapore focusing on building private

apartments and semi-private flats i.e. the so-called

Executive Condominiums (EC) in Singapore.

PRPA visited its first smart home project launched in 2016 - The Visionaire, which is an EC project targeted
for middle class families. Its Sales Gallery showcases how smart living technology can elevate the quality of
living. From the moment you step into the flat to the moment you go to bed, everything is so automated
that you can enjoy very personalised service tailored for your needs. The Visionaire will be completed in
the middle of 2018, but it was sold out shortly after its launch. Ifs sales gallery remains a good spot for

building the company’s brand and image.

According to Darrell Zhang, Business Development Director, Qingjian sold the highest number of units
among developers in Singapore in 2017, based on the latest December 2017 estimates from the Urban
Redevelopment Authority (URA). It capped the year with a total of 1,216 units sold in 2017, across Executive
Condominium (EC) and private residential projects. Qingjian Realty also sold the highest number of ECs —
932 in all.
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Asia Property Awards 2017 - Best Executive Condominium for The Visionaire

Photo 1:

Photo 2:
Photo 3:
Photo 4:
Photo 5:

Photo 6:

A home automation electronic panel at the doorstep. You just pre-set the conditions of the flat to

enjoy the ambience you want

You can keep an eye on your home via the smart home security system

Your family member can leave a video message at the doorstep for you

A bed sensor helps to detect movements of the elderly or children on bed to prevent accidents
Darrell explained to PRPA Delegation how the smart technology works to offer a comfortable
automated home

PRPA Delegation presented a souvenir flag to Qingjian representatives Darrell Zhang and Allen

Khong
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By Elin Wong and Ruby Wan

Dinner with Council Members of Institute of Public Relations of Singapore

On 26 January evening the Delegation met with Council
members, Accredited members and Manager from the

Institute of Public Relations of Singapore (IPRS) over a

IPRS and old friend of PRPA. Hosted by the President of
IPRS Robert Conceicao, the dinner was held at a famous
» _ seafood restaurant where we all enjoyed noft only

P -* 7 Lo B sy delicious seafood, but also the beautiful Marina Bay view
f / 7 / ,' 5 e %f”_ of the city. There were exchanges on the set up of both

Associations and the latest development of the public relations industries in Hong Kong and Singapore

which, except political PR, are quite similar to each other.

Sharing similar visions, IPRS has a longer history than PRPA. Eric Chan, IPRS Council member, shared that
the Association was founded by a group of young and dedicated PR practitioners in 1970 and had
established its accreditation system a long time ago. To sustain and to groom new PR talents, IPRS runs
fraining courses to support its operations, apart from gefting income from membership fees. The President
also mentioned nurturing of the next generation of PR practitioners through student chapters (universities,

polytechnics and private institutions) of which IPRS has nine currently.

It is found that both Associations are facing similar challenges including succession and membership drive.
In our exchange with Robert, we found a lot of common interests and areas where we can collaborate
and co-operate for the better development of the Associations and the public relations industries in Hong

Kong, Singapore as well as South East Asia as a whole. Representing the PR profession, IPRS is always keen

———

on promotfing the Lion
City. It therefore gives us
a good opportunity fo
learn from our PR
counterparts the business
environment and culture

of Singapore. S =

The dinner gathering was filled with

laughter and joy. Everybody was
happy and excited.  Both parties B
were eager and looked forward ‘ro
more exchanges of fthis kind in

future.
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By Stella Lung

Visit to Singapore Press Holdings Limited

Incorporated in 1984, Singapore Press Holdings' (SPH) coreu

business includes publishing newspapers, magazines and s
books in both print and digital editions. It publishes 19
newspapers in four languages (English, Chinese, Malay, and 1952
Tamil) with total circulation of 1 milion and readership of 2.7
million.  SPH also publishes and produces more than lOO
magazines distributed in Singapore and South East Asia,

covering a wide range of interests from lifestyle to information

tfechnology.

The Delegation was received by Chinese Media Group (CMG) Managing
- Editor Ms. Loh Woon Yen, Shin Min Daily News Chief Editor Mr. Bernard

| Choo and other key executives from the Chinese Media arm.

Loh Woon Yen, in her presentation, shared with the delegates that CMG

publishes several Chinese newspapers including Lianhe Zaobao (H&E8

R ), Lianhe Wanbao (B4R ), and Shin Min Daily News (88 H=R ). Lianhe

Zaobao is SPH's flag-ship Chinese language publication and its website
www.zaobao.com is the only overseas news portal that can be accessed
freely in Mainland China . Both Lianhe Wanbao and Shin Min Daily News
are evening dailies with emphasis on local and entertainment news with

appealing headlines.

Shin Min Chief Bernard Choo, a media veteran in SPH for 25 years,
shared his observations on the several transformations within the

Group over the years. The latest major restructuring was announced

in December 2017, when CMG officially combined its journalism
resources from Lianhe Zaobao, Lianhe Wanbao and CMG Digital |
team fo form the CMG NewsHub which now provides swift and Iofes’rb

news updates for its multimedia digital platforms (zaobao.sg and \
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Louis Cha (&ER#) ,is operating independently and has its own editorial team.

Faced with the ever-growing popularity of digital communications, SPH now operates more than 60 online
platforms including the digital edition of its newspapers and portals, which boasts over 1.5 million online

readership in Singapore.

Being a long standing Chinese media with a long
history in Singapore, CMG has been putting relentless

efforts to promote Chinese culture among general

public, especially the young generation, where English
speaking is predominant in Singapore. SPH distributes -
Chinese newspapers in pre-schools, primary and
secondary schools, runs Chinese enrichment centres, &
organises activities in tertiary education institutions and
offers scholarship fo students. Volunteer feams are also
organised to go into different communities and read

Chinese newspapers to the elderly.

To accomplish the company's long-term strategy of engaging minds and enriching lives across multiple
languages and platforms, SPH will remain focused on its core business of publishing whilst diversifying into

intfernet and mobile, broadcasting, outdoor advertising and properties.

Conclusion

The Singapore Exchange Visit was a fruitful one. The Delegation returned home with a lot of valuable local
insights and inspirations. It is not only meaningful in itself but also a confidence booster as we look info

organising more future exchange visits for PRPA members.

The Delegation would like to thank Ms Teri Chia for her help in lining up visits as well as her company

throughout the trip. The Visit would not be as successful as it was without her advice and facilitation.
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World-class PR for New York City Marathon

In November, | completed the TCS New York City
Marathon for the second time. While litfle compares
to the thrill of racing alongside 51,000 fellow runners
and being cheered on by one million-plus spectators,
| was also excited by the opportunity to take an up-
close look at the world-class PR programme behind
the largest marathon in the world.

Despite a terrorist attack in Manhattan just five days
earlier, the race went ahead as planned on
November 5 and concluded to great success as part
of a long-standing city-branding exercise. Since the
event was first held in 1970, nearly 1.2 million people
from 140 countries have run the NYC Marathon, which
generates more than US$400 milion in economic
value on an annual basis.

Chris Weiller, senior vice-president of New York Road
Runners (NYRR), the organiser of the marathon, says
that the secret to the PR success of the race is ifs
emphasis on storytelling: “We have 50,000 amazing
stories that need help being told.” He explains that
the PR team wuses various channels fo identify
interesting and inspiring stories about participants —
from professionals and everyday runners to volunteers
- as well as to anficipate newsworthy issues or
circumstances that develop around or during the
event. “We work hard to connect the stories with the
best mediums and outlets,” he says, adding that this
includes broadcasts to local, national and
infernational  media networks and leveraging
numerous social media and digital platforms.

The centerpiece of NYRR’s PR initiatives for 2017 was
the ‘It Wil Move You' visual communications
campaign, celebrating the transformative effect and
positive impact of being a part of the NYC Marathon
experience. Other powerful weapons in ifs
communication arsenal include a comprehensive
range of striking ‘runfographics’ that delivered key
facts and figures about the race in an efficient and
eye-catching way.

The savvy use of social media generated more than 1
billion impressions on social media accounts during
race week — a 38% increase from 2016 — including 22
milion on Facebook, 687 million on Twitter and 295
million on Instagram. The NYC Marathon mobile app
had attracted 330,000 downloads and
#TCSNYCMarathon was a trending topic on both

Y EE#E#E H communication-director.com 3f FHFERIFR 5L A4 P REF &

Twitter and Facebook throughout the day. On race
day, Snapchat despatched reporters to capture the
live content.

As the race has grown in size over the years, so too
has the number and scope of pre and post-race
activities, which help reinforce the ‘marathon-as-
citywide-event’ message by engaging runners, visitors
and residents across New York in what is effectively a
week-long carnival.

The signature event is the opening ceremony in
Central Park, a lively spectacle that celebrates the
diversity of participants, volunteers and spectators. The
highlight of this pre-race party is the Parade of Nations
that sees 1,500 able-bodied and physically
challenged runners from NYC running clubs and
around the world come together to cross the finish
line, after which a dazzling fireworks display lights up
the night sky.

As NYC Mayor Bill de Blasio noted in his welcome
message, “New York's dynamic and diverse
neighborhoods are what make our city the best in the
world, and there's no more rewarding or challenging
way to experience our vibrant communities than by
winding through the five-borough course”.

NYRR’s ability to intimately link the marathon with the
people of New York has been instrumental in ifs
continued growth and success, making for a world-
class case study in powerful and effective

communications.

TCs
A
MARATH.
FINISHE

Walter (right) shakes hands with American long-
distance Meb Keflezighi / Photo: Walter Cheung
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HIC_pUBLIC RELATIONS
eroreltionars ASSETINGN wro H
BEEQAHAMAER ARG VA

BAFHEs

2018 2H

ERTFFE PRPA T2 EE » HFEUILITHRE (2017F 10 BE2018F 1 8) MA :

EE 3

s5Ea (Fanny)
JE1EIS (Dorothy)
fRAJ5A (Emnest)
&wER (Meily)
MR (Elizabeth)
2553 (Priscilla)
EEE
B4 (Ken)
EESE
24a8
5#& (Michelle)
28 (Toby)
ZELEE (Ashley)
ZETE (Peter)
=& (Heihei)
Bk (Riley)
sREERR (Grace)
EEE (Silver)
BB (Kelvin)
Z2BRTk (Pearl)
2EE (Joyce)
& (Jessica)

PRPA Facebook BB

PRPA Facebook EERMtZBEMNMEBFEE » BUlBIEE N Like A9
Focebook HE :

https://www.facebook.com/hkprpa/

Crystal International Group Limited

Hong Kong Internet Registration Corporation Limited

Shanghai Commercial Bank

Hang Seng Management College

Commerce and Economic Development Bureau, Hong Kong SAR Government
Hongkong Land Limited

Urban Renewal Authority

Hong Kong Economic Journal Company Limited

Madson Industries (Hong Kong) Limited

City University of Hong Kong
Community College of City University
Hang Seng Management College
Hong Kong Baptist University
Hong Kong Baptist University
Hong Kong Institute of Vocational Education (LWL)
SPEED, The Hong Kong Polytechnic University
SPEED, The Hong Kong Polytechnic University
SPEED, The Hong Kong Polytechnic University
Technological and Higher Education Institute of Hong Kong
The Chinese University of Hong Kong
The Chinese University of Hong Kong
(Dl Rk A R 28R XX BB 5FE)
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PRPAKIBEZERIZ—RRERRE (L) MIKE - DZHENEITSE
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BRETIZEXNERREIRTERE

MR B » BEHASASSARITEENE Liz Ng
(administrator@prpa.com.hk) o

g8

_7_[{ BAHBIRFEAERE (PRPA) 1995 R0 - BUNHEIABITTHEMR

H & BBMEERARRN o HEEMEATENMRINABABSF  (REXR
B A BIMABITTRAVROMZSN B NN RABERAZT TE - IR
B YEHFEFRABALTAREXNEEEARECSENHRBITRAEBN
ALTBENBITRNOTREBRAR -

PEERTES B NTH  PRPANSEABZEREREEEE - 28KER
RIRR - BEAT#E - AREE - AAR - BRAXES BB RALRARR
B ABRERAR o

PRPA IR F @A FA|2® 5 ( Founding member ) ~ k& & & ( Life member) «
HZxea (Ful

( Associate member) » B4 =S (Student member) - BHEFREAR
www.prpa.com.hk & - IRE S SMING I BHZEMNA »AIELE HE PRPA
BB o

member) - #iEe= g (Corporate member) -« fB=E

MBEAETBELAEEEFTE mHEHASEESFTBEAZTEER
(elin.wong@prpa.com.hk) &40 (irene.chan@prpa.com.hk ) SiTEA
EB8UR (Mani) (enquiry@prpa.com.hk ) B4 o

EHEEEFIESEH 20097 58 =|FE : 81120028 #Aik : www.prpa.com.hk

BEQHAGERASHE LR

BEREE
PEERAHBGRTEER
Mr Li Dao-yu
President of CIPRA

BRiEE e - .
SHEEFIER AR A SR EEFRIBIUIFNTES
Dr John Chan

Independent Non-executive Director

& Deputy Chairman

Transport International Holdings Limited

=EBHE y
EEPASHE L ERSERHR .
Professor Christine HUANG Yi-Hui

Professor, School of Journalism & Communication
The Chinese University of Hong Kong

BAESELE -
HEMEBRATES - EEENAIREEZR G
Mr CF Kwan

Director — Corporate Communications &
Investor Relations

Hang Lung Properties Ltd.

RREHE
BEHCASHEESRESEAAEE
Professor Leung Tin Wai

Head, Department of Journalism and Communication

Hong Kong Shue Yan University

AEELL )
BENHBGARASDESRLE
Ms Clara Shek

Managing Director

Ogilvy Public Relations Worldwide

BUESL

MR AHBAGEEEEEFE

Mr Richard Tsang

Chairman

Strategic Public Relations Group Limited

SHEEKE

EI5 AR

Mr Duffy Wong
Honorary Legal Advisor

El3m R R R IE E Rt AT S5 PR
RIS IZ BB

Lau Chan and Company, CPA
Honorary Auditor

S Vs
FE B EN AR o

M RIRT R eSS B S AR 538

Mr Rex Ma

Honourary Digital Communication
Technology (DCT) Advisor

Managing Director, iGen6 New Media Group

RiGE R
Pamela Leung
President

PEE - TME Algs
Ruby Wan, Clara Li
Vice President

BEMR mBNE
Queenie Mak
Honorary Secretary

BIFASE &i5E)E
Shelly Cheng
Honorary Treasurer

FBEE - RZEi

BIERAG KRR

Tracy Chow, Miranda Lam
Media Relations and Publication

=2 - FReElA

e

Elin Wong, Irene Chan
Membership Affairs

sTE2[E - BISE - BEAE

=EilSOEE

Agnes Hui, Esme Lau, Teresa Pun
Training and Program
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