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M.S.Sc. in
Corporate Communication

Objective
Equip students with a solid theoretical and practical basis for promoting effective
communication in local and international corporate communication contexts

Curriculum
One-year full-time or two-year part-time programme featured with wide choices
of professional courses

Course Profiles

Required Courses — Applied Communication Research, Corporate Communication,
Conflict Resolution, Interpersonal and Group Communication

Elective Courses — Public Relations Campaigns and Cases, Public Relations for
Risk Industries, Investor Relations, Media Management, Crisis Management,
Strategic Public Relations in Greater China and many more

To Lead—

Excellence in
Communication
Management

For More Information
http://www.com.cuhk.edu.hk/courses/pgp.corp.com/

Enquiry

Tel.: 2609 7522

Fax: 2603 5007

Email: com@cuhk.edu.hk

Application
http://www.cuhk.edu.hk/gss
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Mr John Chan

Non-executive Director
The Kowloon Motor Bus Co. (1933) Ltd.
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Mr CF Kwan

General Manager - Corporate Communications
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Mrs Grace Lam

Vice President, Public & Government Affairs
Hong Kong & Southern China,

ExxonMobil Hong Kong Ltd.
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Professor Paul Lee

Dean of Social Science
The Chinese University of Hong Kong
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Ms Clara Shek

Managing Director
Ogilvy Public Relations Worldwide
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Lau Chan and Company, CPA

Honorary Auditor
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Maria Cheung
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Calvin Chan

Honorary Secretary
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Pamela Leung
Honorary Treasurer
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Media Relations and Publication
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Agnes Hui, Stella Lung
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Training and Programme















