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Are PR Professionals

an Endangered Species?

I | t was the best of times, it was the worst of times,...

we had everything before us, we had nothing before us...”
Charles Dickens” immortal words to open A Tale of Two Cities
are ringing as | ponder what the future may hold for the public
relations (PR) profession in this new decade.

| dare say in the next 10 years, PR will either embrace the best
of times, or it will face potential extinction.

You may ask how can it possibly be the worst of times if de-
mand for PR professionals and services seems to be at an all-
time high?

Once upon a time, the secretary was an essential post in ev-
ery organisation. With the emergence of a new generation of
computer-savvy professionals and managers in the last de-
cade, the secretary in most organisations has quietly disap-
peared. Today’s PR professionals face a similar bleak future,
unless together we reinvent the profession and its role.

Why the need for reinvention? Quite simply, the world has
moved on.

The PR profession has thrived on the premise of helping com-
panies build reputation or influence opinion through the me-
dia and various stakeholders. However, the world of influence
has been turned upside down in the last few years with the
rise of social media. Now, anybody can be a journalist and an
influencer in the on-line world.

The rise of social media is challenging the old-
school PR practitioners

If you find yourself spending the bulk of your time on media
relations, churning out press releases, organising press events,
socialising with the media, and so forth, you must think hard
whether that strategy is sustainable.

In fact, a huge opportunity exists for PR practitioners to em-
brace and drive the social media strategy. However, you must
act fast and learn how to master this newphenomenon as it

Clara Shek,
fu persichent

becomes one of the most important sources of influence for
purchasing behaviour. If you hesitate, chances are peers within
your organisation will move to take control of this emerging
space before you even realise it.

PR needs reputation management itself

One of the biggest ironies is that PR is supposed to be about
reputation management, but the PR profession itself is still
largely misunderstood and mistrusted, and has yet to rid itself
of the “spin doctor” label. In fact, PR remains one of the least
understood and measurable functions in the corporate world.
Everyone knows what an accountant or a lawyer does, but PR
remains wrapped in mystery. What can every PR practitioner
do individually and collectively to boost the reputation of the
profession? It starts with us in our day-to-day core. Are we fo-
cusing on and delivering on areas that make a meaningful dif-
ference to our organisation, our people and the world around
us? Our deed will define what our profession stands for.

CEOs want to see ROI on their PR investment

Most PR practitioners still measure their performance based on
the number of clips or equivalent advertising value, rather than
the real impact on business their efforts bring about. The new
decade will see growing accountability and stronger links be-
tween PR and business success.

If you struggle to explain to your CEO what PR’s value is to the
organisation, chances are whatever you do will not necessarily
make a discernable difference to the business.

Recognizing this is the first step to reinvention.

Focus on things that really matter?

The 21st century PR practitioners should be capable of occupy-
ing a seat in the top echelons of the management structure, and
be able to create and drive strategies that help the organisation
find the right balance with the triple bottom line of sustainabil-
ity: profit, people and planet.

Can you speak the C-level language? What are you do-
ing for your organisation in terms of driving shareholder
value, fostering customer loyalty, aligning employee be-
haviour with organisational goals, championing sustain-
ability and social responsibility, managing the on-line
engagement, and influencing policies that will impact your
organisationis long-term business?
These are areas that will make a
difference and ensure the survival
of our race of professionals.

It's only those that recognize this
and are ready to take up the chal-
lenge that will still be here in the
next decade. Are you? 7
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J REHSBSE
_ Objectives of B & P Foundation Limited I

1% EH&BEIRAQS(B&P Foundation Limited: T 8
IV EESsS ) MEEBENNRERE ERESHM.
BEZENTENMT

(1) EHER ITHREBAKESHZIRHIERD,;

(2) EBDERENHEEHEFTINULEENERTERS;

(3) BERHEEHLEEAN -FEAN-REYE-WERR-
LAPE¥E -BWIRFRHMAMMER; LE

(4) HBHEREHEMZRSIMBEREH-

NMEAFREETFFHRAY PHABMRE/AEBANEZTHESR
HBAFSLHERES -

&P Foundation Limited has been granted “charitable

status" by the Inland Revenue Department of the
Hong Kong SAR Government, with approved objectives
as follows:

1. All eviating poverty and providing assistance to the
victims of natural disaster;
2. Promoting and aiding social welfare and community
) ' . services that are beneficial to the Hong Kong
FUUlIUaliv community;
3. Conducting projects in connections with education and
health care beneficial to the Hong Kong community,
; promotion of civic education, cultural development,
22 and environmental protection beneficial to the Hong
' Kong Community on a non-profit basis; and
4. Promoting and conducting other charitable activities
which are deemed by law to be charitable.

For all applications for sponsorship by B & P Foundation,
the nature of the applying organizations and/or their
proposed activities must comply with the above mentioned
objectives.
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