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It's my pleasure to join the BJ CIPRA tour, which is
far more than a warm celebration with many old/new
friends from PR industry, but an instructive occasion
to absorb lots of information about the successful PR
practices in different categories, the new trends and
new technologies etc. "New media" is no wonder the
most popular topic this year. Thanks to the "new media",
the traditional dominant PR approaches (represented
by the one-way press distribution) inevitably give way
to a more diversified inter-communication. The new
technology brings the target audiences closer to you
than ever; meanwhile, it drives all the PR practitioners
to be more open, penetrating, strategical and highly
responsive.
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1. EETREER

(Integrated Marketing and Communications)
2. FLIEEE (Social Media)
3. BR{L (Globalization)
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Mr John Chan

Non-executive Director
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Vice President, Public Affairs
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Honorary Secretary
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